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CHAPTER 1

INTRODUCTION

presently. India is the world's largest milk producer, accounting for more than
139 of the world's total milk production. India's dairy sector is expected to triple
s production m view of expanding potential for export to Europe and the
Western countries. The urban market for milk products is expected to grow at an

pccelerated pace of around 33 % per annum to around Rs. 43,500 crore. The

T

gence of a significant middle class, urbanization and the expansion of

ST ST
e

A

modern shopping habits by busy, health conscious and well-informed consumers

N

mg the consumption of packaged milk in India. Economic growth is
sustzining the purchasing power rural families also. The global opportunities
@vailable 10 the Indian dairy industry arise primarily out of availability of a large
Juantity of competitively priced milk. Most of the traditional health and wellness
products sold through the dairy sector are represented by processed dairy products

such as malt beverages and infant nutritional products. The visible trends are that

the consumption of milk products is on the rise. While it is growing at about 1-1.2

percent elsewhere in the developed world, India and China are beating these

ends A number of categories which are highly dependent on organised retail

like frozen food products are expected to witness significant growth in the years

ahead. Dajry enterprise is a recognized sector in rural India and is playing a vital
role in gcncrating additional income and employment to rural people. In India,
dairy development is an encouraging area of rural development, because dairying
contributes highly towards milk production, marketing, and processing of various
dairy Products in India. The microfinance programmes extended in dairy sector

4r¢ supportive to take up dairy as main occupation among economically backward

Commlmities 1N the riral arcac acnariallv wamen




Dairying & Women

Women contribute to nearly 60% of labour in farm production in India. They
form the backbone of agriculture, comprising the majority of agricultural
labourers in India. Women play a significant and crucial role in agriculture and
animal husbandry development. Despite the fact that women in India share most
of the work in animal production, their work remains mostly invisible. This may
be carried out within the confines of homesteads. Gender divisions in agriculture
are stark. with all activities involving manual labour assigned to women, while all
operations involving machinery and drought animals are generally performed by
men. Female agricultural labourers are among the poorest sections of Indian
society. The major activities involved in dairy farming include collection of
fodder/cultivation of fodder, grazing the animals, feeding & watering, cleaning
the animals and shed, milking and marketing of milk. The operations are flexible
and staggered depending upon the convenience of the family members and need

not necessarily be attended foregoing wage employment opportunities.

Dairying as a Sustainable Rural Enterprise for Women

Low on Capital investment: Dairying does not require heavy capital investment as
the rural people can begin with the available non-descript cows or purchase cows

easily in local markets. The local cows are enduring, study tough they can be

maintained even by landless rural farmers,

Low on labour demand: Dairy farming does not demand heavy labour and

hence the rural families can undertake this activity without altering their present

€ngagements.

Low on technology: The technology is simple and most of the local people are
aware of the skills.

Increasing trends of demand: Finally there is good demand for milk even in

local markets and there are several indigenous techniques to handle unsold
surplus milk.

Dept, of economics and sociology SUPFGC Page 2




Best Suited for W : Dair ‘
omen: Dairy business provides good opportunity for women to

develop this activi
. o 1:“. LAY ] ¢ & 2T 1
I tivity as an enterprise and ensures steady cash returns throughout

the vear.

Low mfmltenancc: Livestock consume agricultural by-products and in turn
supply farmyard manure and biogas. Such mixed farming ensures an excellent
nutrient recycling which is an eco-friendly practice. Biogas reduces the
dependence on wood for household fuel. Breed improvement and good dairy
husbandry practice can promote stall feeding which in turn helps to utilize the

dung for biogas and manure and conserve our forest and pasture resources.

Constraints:

1. Diarv sector in facing several issues such as low milk production by local

breeds, shortage of green fodder, lack of pure water, shortage of milk preserving

facility,

9 There are issues connected with support thorough micro finance, high

maintenance of breeder cattle, livestock feeds
3. Rural people lack knowledge of livestock diseases
4 veterinary services are very low sometimes nil

5 Artificial insemination facilities are not available

6. Poor housing to dairy animals

on on conversion of raw milk in value

7. Rural people do not have any informati
curds , butter milk, yoghurts,

added products such as chocolates, ice creams ,

flavoured milk, desserts , etc

8. Dairy cooperatives are not reaching vast mass of rural population as ther
adequate as compared to population

number are n

9 Inadequate loan facility for dairying
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CHAPTER-3

DATA ANALYSIS AND INTERPRETATION

TABLI:

AGE OF RESPONDENTS

T Age | Numberof |  Percentageof
respondents respondents
20-30 14 23.3%
30-40 12 20%

40-50 16 26.7%
50-60 10 16.7%
Above 60 8 13.3%
Total 60 100%

[ —
(Source: Primary Data)

ANALYSIS: 2

From the above table (1) it is clear shows that 23.3% of the respondents are

between 20-30 age group, 20% of the respondents are between 30-40 age group,
26.7% of the respondents belongs to 40-50 age group, 16.7% of the respondents
belongs to 50-60 age group and 13.3% of the respondents belong to above 60

years age group.

INTERPRETATION:
The above table interpreted t

hat majority of the respondents are 40-50 year age

group.

Page 11
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TABLI 2

QUALIFICATION OF RESPONDENTS

“Qualification ‘No. of Wﬁ?lfe’rcemagc of

' respondents respondents
B uneducated 13 22% |
Below 10% 13 2% |
SSLC 19 32% {

PUC 08 13%

Degree- 07 11%

BA/BSC/B.COM
Total 60 100%
l (Source: Primary Data)
ANALYSIS:

The above table (2), it represents that respondents qualification, 22% of
respondents are uneducated, 22% of respondents are below 10”‘, 19% of
respondents are SSLC, 8% of respondents are PUC qualified, 7% of respondents
are Degree qualified.

INTERPRETATION:

So that it is shows that more number of respondents are SSLC qualified.

M
Dept, of economics and sociology SUPFGC Page 13
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OCCUPATION OF THE RESPONDENT

o O_ccup':ltinn No. of réspd:uhw"s Percentage of ‘
respondents |
T Agriculture | 2 0%
Non-agriculture 18 30%
Total 60 100%
|

(Source: Primary Data)

ANALYSIS:

The above table (3), it represents that occupation of the respondent ,70% of

respondents are Agriculture, 30% of respondents are Non-agriculture ( like

teacher, carpenter and workers).

INTERPRETATION:

So that it is shows that more number of respondents occupation is Agriculture.

== T e
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GRAPIT - 3

OCCUPATION OF 11117
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TABLE
LAND INFORMATION

No. of respondents | Percentage of
|

1c1es

and in
respondents
No land 4 6.7% |
|
7 [1.6% ;

— Below 1 acre

et | W T 667%

| ]
| 5 to 10 acre 9 15%
|

Total 60 100%

I

//4
(Source: Primary Data)

ANALYSIS:
d information. 6.7% of the

ve table (4), it represents that respondents Lan
low 1 acre, 66.7% of

are No land, 11.6% of respondents are Be

to 5 acre, 15% of respondents are 5 to 10 acre.

The abo

respondents

respondents are 1

INTERPRETATION:

So that it is shows that more number of the respondents are 1 t0 5 acre.
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